
 

 

 

YOOM™ tomato wins prestigious Three Star Superior Taste 

Award in recognition of its marvelous taste  

  
Enkhuizen,The Netherlands, October 14th, 2020 – Syngenta’s new purple cocktail tomato YOOMTM has 

been awarded the 2020 prestigious Three Star Superior Taste Award, by the International Taste Institute 

in Brussels, Belgium.  

In recognition of its “remarkable taste”, the distinctive YOOM tomato scored an impressive 91.3% in a 

rigorous blind tasting evaluation, that was carried out by prestigious chefs and sommeliers from around 

the world.  

The professional jury of over 200 taste experts rated the YOOM tomato:  

● 91.3% as its overall score 

● 93% for its pleasing and consistent visual aspect, due to its attractive, distinctive color 

● 91% for its overall gustative impression 

● 91% for its aroma which plays an essential role in its flavor perception 

● 91% for its flavors which are a perfect sweet and sour balance for an umami taste 

● 89% for its texture, which is a key hedonic factor in foods 

 

Stijn Roelandt, Sous Chef at Hof van Cleve, 3 Michelin Stars, who is on the judging panel, explained that 

the competition consists of a very strict judging process, where the products are blind tasted.  

“This means we have to be completely objective as we do the sensory analysis and as a result, only truly 

good products achieve certification,” he said.  

This year also saw the distinctive YOOM tomato win the prestigious Gold Award at the Fruit Logistica 

Innovation Awards 2020 in Berlin, which honors outstanding innovations in the fresh produce Industry, 

from production to the point of sale.  

YOOM stood out as an innovation due to its highly attractive purple color, great flavor and vitality boost. 

Besides his marvelous taste, YOOM also provides large quantities of vitamins and anthocyanins 

compared to regular red tomatoes which makes it a healthy food option for the consumer. 

Media Release Syngenta Seeds BV 
Westeinde 62 
1601 BK Enkhuizen 
www.syngentavegetables.
com 

  

 



  

2 

Jeremie Chabanis, Syngenta Value Chain Head EAME, said: “Taste is of central importance to today’s 

discerning customers and so it is great YOOM is being recognized for its exceptional flavor and innovation 

in the marketplace through these prestigious awards. In collaboration with growers, we have created a 

tomato that offers a gourmet experience for consumers who seek an uplift their daily meals, while being 

easy to grow and delivering good shelf-life, benefiting stakeholders from across the value chain.” 

YOOM tomatoes are currently available in, Belgium, Switzerland Austria Denmark, Germany, France, 

Greece and Spain Hungary, Japan Korea Australia, with distribution soon to expand to markets that 

include, Canada, United Kingdom, the United States and China.  

Discover more at: www.yoomtomato.com 

 

 

 

About Syngenta 

Syngenta is a leading agriculture company helping to improve global food security by enabling millions of farmers to 

make better use of available resources. Through world class science and innovative crop solutions, our 28,000 

people in over 90 countries are working to transform how crops are grown. We are committed to rescuing land from 

degradation, enhancing biodiversity and revitalizing rural communities. To learn more visit www.syngenta.com and 

www.goodgrowthplan.com. Follow us on Twitter® at www.twitter.com/Syngenta. 

 

 

Contact Information: 
Value Chain Head EAME  
Vegetable Seeds 
Jeremie Chabanis 
+33 7 86 88 70 29 

 
Head of Global Marketing Communications  
Vegetable Seeds 
Paolo di Lernia 
+44 1223 883554 

 

 

 

Cautionary Statement Regarding Forward-Looking Statements 

This document contains forward-looking statements, which can be identified by terminology such as ‘expect’, ‘would’, ‘will’, 

‘potential’, ‘plans’, ‘prospects’, ‘estimated’, ‘aiming’, ‘on track’ and similar expressions. Such statements may be subject to risks 

and uncertainties that could cause the actual results to differ materially from these statements. For Syngenta, such risks and 

uncertainties include risks relating to legal proceedings, regulatory approvals, new product development, increasing competition, 

customer credit risk, general economic and market conditions, compliance and remediation, intellectual property rights, 

implementation of organizational changes, impairment of intangible assets, consumer perceptions of genetically modified crops 

and organisms or crop protection chemicals, climatic variations, fluctuations in exchange rates and/or commodity prices, single 

source supply arrangements, political uncertainty, natural disasters, and breaches of data security or other disruptions of 

information technology. Syngenta assumes no obligation to update forward-looking statements to reflect actual results, changed 

assumptions or other factors. 
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